
F O R G E  D E S I G N
D I G I T A L



Client :  B&Q

Brief :  Desktop Rise



Client :  B&Q

Brief :  Mobile Rise



Client :  CCP Games

Brief :  Desktop HIT



Client :  La Roca

Brief :  REM Pre-expands - Leader / MPU



Client :  Mauger Gal lery

Brief :  Website



Client :  Ben Sargeant/The Script

Brief :  Website
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Client :  Persi l

Brief :  Desktop Rise
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Client :  Persi l

Brief :  Mobile Rise



Client :  AQ Dot

Brief :  Identity,  Packaging, Website
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Client :  Honda 

Brief :  Desktop Revolve
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Client :  Duracel l

Brief :  Desktop HIT
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Seven Seas 
Desktop REM

This consists of four questions, the first identifies what age 
category the user feels like they fall into and the remaining 
questions will determine their #TRUEAGE.

Collective UK
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Seven Seas 
Desktop REM

They are then presented with a final age which 
can be shared online.

Client :  Seven Seas

Brief :  Desktop REM

Collective UK

digital brand solutions
A UK Company
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Seven Seas 
Desktop REM

A campaign video and product shots sit in the footer of the 
page with a CTA leading online. Users are enticed to find their 
#TRUEAGE by taking the Seven Seas quiz.



Client :  Bicester Vi l lage

Brief :  REM Pre-expands - Leader / MPU



Client :  Vodafone

Brief :  Desktop HIT




